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ADVERTISING & PROMOTION 
‘‘Non-foods brainchild’’ boosts sales 
Couponing can do a lot of damage 
Competition: tactics, promotional techniques 
Manufacturer relations 

New ad strategy pays off 


Page 
124-125 
25, 28 
77-80 
115-120 
67-70 





ASSOCIATIONS 

How FMI tackles the tough ones 

FMI Board on near future 

A strong stand for small business (NGA) 


123-129 
131-136 
39-40 


CONSUMERS 

The transaction environment 

Gear marketing plans to the male shopper 
The value equation (customer loyalty) 
Store operations 

Words worth eating: a recipe for profits 
Consumers (51st annual report: Part II) 
1984 guide to product usage 


25-27 
25-28 
19-20 
97-110 
122-123 
51-58 
47-148 





DAIRY - DELI 
Milk melody lingers on 


199-201 





BEVERAGES 
Pressure builds for national drinking law 


19-21 


DESIGN (also see STORE OF THE MONTH) 


Store of the near future 


48-59 





BOTTLE BILL 
Blasting bottle bills 
Reflections on the bottle bill 


13 
13 


DISASTERS 
Before disaster strikes 
Finding the silver lining 


50-65 
45-51 





BRANDS 
What’s killing some top brands? 





BUYING & ORDERING 

1984 survey 0% buyers and merchandisers 
(Part I) 

1984 survey of buyers and merchandisers 
(Part II) 





CHAINS 

Stop & Shop chief talks business 

Sales and earnings of public chains. . . 
Composite chain report (Cornell) 

Doing it the old-fashioned way (King Kullen) 
Chains with muscle (10 supermarket giants) 





CHECK CASHING 
Bouncing bad check writers 





COMPUTERS 
Life in the fast checkout lane 
(Computer usage for profit: Part I) 
Computerized pharmacies 
(Computer usage for profit: Part II) 
Bozzuto’s delivers the high-tech advantage 
A competitive weapon with a future 
(Computer usage for profit: Part III) 
A better way to do business 
(Computer usage for profit: Part IV) 
The store designer’s new best friend 
(Computer usage for profit: Part V) 
BF’s PC Ends DSD SNAFUs 
(Computer usage for profit: Part VI) 


87-94 


149-154 
167-170 


53-59 


71-74 


83-88 


61-66 





THE ECONOMY 
Election ’84: Democratic candidates , issues 
How to cope during ‘‘normal times”’ 


15-22 
31-32 





ELECTRONIC FUNDS TRANSFER 
Banks and supermarkets getting to know each 
other 





EQUIPMENT (Energy) 

Equipment—energy 

Spotlight on equipment 

Looking for savings? Don’t waste your energy 
1985 equipment caialog 





FOREIGN MARKETS 
Go West, young man—to Japan? 





FRONT END (also see SCANNING) 
The great sack race 





FROZEN FOODS 
Frozens become fashionable 





GENERAL MERCHANDISE 

GM roundup: merchandising ideas 

Car care shifts into high (Part I) 

Supers tune up ‘‘non-oil’’ sales (Part II) 
It’s back on track for GM 

Publications are stepping out 

GM scores good gains as recession recedes 
Safeway fine-tunes its non-foods mix 
Theme concept boosts publications in Chicago 
Special fixturing helps non-foods 

How Sun News brightens publications sales 


89-92 

51-58, 80-85 
133-136 
145-156 

88 

183-198 
75-86 
153-158 
91-96 
99-104 
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1984 INDEX 





Movie rentals capture supermarket spotlight 
Movie rental up close: the script for success 


83-92 | STORE FORMATS 


75-82 





GOURMET 

The fine art of pampering 
Gourmet’s subtle seduction 
Gourmet foods to go 


95-96 
22-34 
14-15 





GROCERY INDUSTRY TRENDS 
51st annual report (Part I) 
Sist annual report (Part II) 
1984 A.C. Nielsen review 


35-120 
49-72 
165-190 





HEALTH & BEAUTY AIDS 
How Scott’s plays HBA hardball 
Computerized pharmacies 
Another banner year for HBA 
Hot categories ignite leap forward 


127-129 
149-154 

71-18 
201-210 





HEALTH & NUTRITION 
Shoppers say ‘‘yes’’ to less 


Government and industry team up on nutrition 


191-196 
15 





INDEPENDENTS 
1984’s outstanding independents 
Store operations 


31-70 
97-110 





MANAGEMENT 
Ethics and business (the right mix) 


51-56 





MEAT & FISH 
Changing meat preferences 
The fresh approach to seafood selling 


99-107 
53-58 





MERCHANDISING 
A winning game plan (Olympics) 
Feeding the Olympic spirit 


30-40, 128 
95-107 





PERSONNEL 

Carol Friedman Bitter: first-rate all the way 
Armour-Dial helps district managers 
Margins, wages and unionization 

Book review (One-Minute Manager) 

An end to over-crewing 

It’s my store! (O & O) 

The Kohl’s turnaround 

Health care costs: a growing burden 
Molding today’s managers 





PRICES AND PRICING 
Food price outlook: grumbling ahead 
Costs & prices 


119-123 
87-88 





SALES (by category) 
1984 supermarket sales manual 


41-210 


Tom Thumb: master combo store operator 

Formats: warehouse stores maintain fast 
growth 

The store of the future? 

The best little warehouse stores in SW Texas 

Mega-ville 

A battle that’s all in the family 

The hypermarket goes American 

A strategy for survival 

Today Cincinnati, Tomorrow. . .? 
(Bigg’s hypermarche) 





STORE OF THE MONTH 
The bigger, the better 
(Farmfresh, Norfolk, Va.) 
Stores of the month revisited 
A bigger slice of a smaller pie 
(VG Food Centers, Howell, Mich.) 
Banking on Baltimore 
(Big ‘B’ food warehouses) 138-143 
A new look in the deep South 
(Jitney Jungle, Jackson, Miss.) 39-46 
Bruno’s beautiful brute 
(Bruno’s, Hoover, Ala.) 62-70 
Cub’s little brother mauls competitors 
(Angeli’s Country Market, Menmominee, 
Mich.) 
A homespun firm conquers Cajun Country 
(Rouse’s, Houma, La.) 
A triumph of Yankee ingenuity 
(Kealy Farms Nashua, N.H.) 





TELEPHONE SHOPPING (Ordering) 
Switching gears into the future Jan 21 
Home delivery lives! Mar 151-153 





WAREHOUSE STORES (see STORE FORMATS and STORE OF 
THE MONTH) 





WHOLESALERS 

Wholesalers supply 21% of chain stores i08-110 
Wholesaler operation review - 1983 66 
Service and size breed success 26-42 





APPENDIX I 
See these regular features: 


GM/HBA, (Inside non-foods, New items, 
Ads that sell) 

Deli-bakery digest 

Meat talk 

Produce talk 

Food industry forum 





SCANNING (also see COMPUTERS) 
Scanning for accuracy 


13-15 





SECURITY 
Giant to shoplifters: Gotcha! 


129-135 





SERVICE DEPARTMENTS 
Services offered: growth departments 
Service departments 


106 
21-36 





APPENDIX II 

Advertising supplements: 

Olympic merchandising planner 
Deli-bakery digest 

Barbecue and picnic merchandising 
Delis USA 

The analgesics explosion 
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